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Korean Seafood Buyers Delegation to International Boston Seafood Show
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VMeet. Discover. Grow.

Where the seafood industry meets for business in North America

‘Better For You’ Trade Mission to Korea 2012 & Wild Blueberry
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U.S. Meat Export Federation Korea “Office Attack” Promotion

ol¢l = 7|7HE oF

ol chet

uli*l' EHII4_7|§ st= 22|

Qyste 2B TEOIE Sl
DL W el
ErT ey

oj2A sgxizzje) <Mt 1HRT)
224 L opE4 XKD, 21 SiRiRlD 47|80
RSN L6sH=0) 841X oF,

U

SHELILY| 8H21 N2AMION LECH] 2| 0| S Z0f) AINE] SHXIZ
bl Bl 0L SHRID| S sExln] Welsoix] RSP 221 W
U= Al shxietn.

DI ch Koy

017 SIS TOIAE ST et 442 UE [ A2E AL
ikl a2y 24ofl #2 X2 BE0IN K242 JWM DA ]Tol
gk Al

XD} XIxES SWORID?

SHRIDOHe ST 90§07

OIR0ME SHXIS0] A
2t T2 AEAARSE] US| 2l HR) SR, SERRER
Dfek AF2 SHXIS0IO} 2 'p4=CH THRSID 2240 BB Wew U2,

TARA BRI CU Z2OUS 2
FABHEI

> XL OIRRF2BHSIUS Mest Brpen Feckraont®f Vo7 &1 |
A27| S OlEo] o SISO Aol BAIBIs oS
£ 0J2100 12127] 2R S 2XE # B0l Ok F Bl 4]

@ e~ 0FRA SXIRP} M8l Sedn H
D45 01 B B FHP) SiAC,

Sk SHRIDY | FESHA A4S

X272k S
el oKortnd

F7ERIRE S UL
B Q0HRY Ha SUsRt kel

27 ofofetet
B 0} CIE SIRID7] Ral Qe A0t

Hf SifEol NS 5% ot HCi

82 W NG5 SHOIX| - EVENT -~

92| 5244 SN0l 024 SR
WRE 01701 TR Sl AR TCHHA 2 PAR 27
OE 72t 28 32U H)
B 0D A0l AR 2802 71E)

OMIE SHAXHWE 23 12205) M5 RH0|X| BX] K JHE 2t

18, ST 2 A




U.S. Meat Export Federation Korea “WA BAR” Menu Promotion
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Florida Grapefruit In-Store Promotion
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U.S. Meat Export Federation Korea Chilled Pork Buyers Delegation to U.S.A. II
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1. Carrillo International

Product: BBQ & Girilling Sauces, Pickles, Jalapenos, Relishes, Dressings,
Soups, Pestos, Spices, Vinaigrettes and Duck Products

Contact: Adalberto Carrillo Ill, Managing Director

Address: 1722 Karen Drive

Corpus Christi, TX 78416 USA

Phone: 1-361-442-4531

Skype: Carrillo_International

E-mail: albert.carrillo@carrillointernational.com

Web: www.carrillointernational.com

Carrillo International

Company: Carrillo International, an Export Management Company, USA, is very pleased to represent the
following products into South Korea. Our company, while only a few years old, includes a team with
expertise and we are further pleased to advise that our business has contacts in almost every region in the
globe, which enables us to link to our international markets, which allows for us to meet the needs of our
customers throughout the globe. As such, we are honored to present the following products for your
consideration;

“Texas Texas” Products, www.sandersonfoods.com (made in Texas), are products which include; Bar-B-Que
& Grilling Sauces along with a very popular line of Salsa’s. “Texas Texas” Products have become one of the
most popular brands in the USA grocery markets.

“Best Maid Products”, www.bestmaidproducts.com is a company that produces a variety of flavors of;
Pickles, Jalapenos, Relishes and Dressings. Kindly note that these products are packaged for retail (grocery)
and bulk (food service) markets.

“Canyon Foods”, www.canyonfoods.com which produce products which are found in many four star
restaurants and exclusive grocery stores; Soups & Starters, Sauces, Pestos, Relishes & Tapenades, Spices &
Rubs, Vinaigrettes, and Appetizer Toppers. Canyon Foods also feature products from USA Star chefs.



mailto:albert.carrillo@carrillointernational.com
http://www.carrillointernational.com/
http://www.sandersonfoods.com/
http://www.bestmaidproducts.com/
http://www.canyonfoods.com/

“Joe Jurgielewicz & Son”, www.tastyduck.com is a company that processes Duck products for over 20
years. Kindly note that while they process duck without feet and innards, they also process Peeking Duck.
We would encourage you to take a few minutes to see their process which is included in the website, and
was featured in the “History Channel”.

“California Oranges”, www.californiaoranges.com the award-winning, certified organic, California Navel
Orange of Pleasant Valley Ranch, in Springyville, California, have come to be recognized by many as the
World’s Most Delicious Oranges. The family’s organic orange farm started CaliforniaOranges.com in 1997,
almost a century after my family first arrived in the foothills of the southern Sierra Neveda Mountains.
They have been winning awards for certified organic navel oranges and other citrus varieties ever since.

On behalf of Carrillo International, we thank you for taking time to read about us, and thank you for
considering our products for your markets.
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2. FoodSource (a C. H. Robinson Company)
Product: Avocados, oranges, lemons, grapes, strawberries, broccoli crowns, |lceberg lettuce, Romaine
hearts, and sleeved celery

Contact: Julie Escobar, Export Manager &
Address: 18620 Harmon Ave. : el’
Carson, CA 90746 USA

Tel: 786—-200—-3573 ﬂ FOO DSOU RCE

E-mail: juliana.escobar@chrobinson.com a C.H. Robinson company
Web: www.buyfoodsource.com / www.chrobinson.com
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Company: FoodSource, a C.H. Robinson company is a leader in the
development, management, and execution of grower based
programs from North America, Mexico, Central, and South America.
With commodities that link perfectly with the company’s global
logistics network and over 100 years of fresh produce experience,
FoodSource provides a unique opportunity for customers: grower
direct relationships, with 3PL services. Each program can be
uniquely tailored to the specifications of any market place, while
providing customers the opportunity to remove layers from the
supply chain and achieve competitive price points for greater sales.
For more information about FoodSource, visit our website at
www.buyfoodsource.com
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3. Global Craft Trading, Inc

Product: Craft beer products

Contact: Eli Raffeld, Communications & Market Development

Address: 249 E Ocean Blvd., Suite 260

Long Beach, CA 90802 USA N ko = e
Phone: 1-617-470-3732 (Cell) W LUDAL UIRAD
Skype: eli.raffeld TRADING, Inc.

E-mail: eli@globalcraft.com

Web: www.globalcraft.com

Company: Global Craft Trading, Inc., (founded in 2011) located in Long Beach, California, specializes in the
exportation of American craft alcohols, currently representing over 13 craft breweries and 6 micro-
distilleries. At Global Craft, it is our mission to facilitate access to American craft beer and spirits
throughout the world in the most quality-controlled manner. We have an extensive background in
logistics, import/export, law, customs regulations, marketing, brand management, and sales.

We love to drink craft beer and spirits. Craft beer requires special handling and our business is about
protecting the quality of craft beer and the integrity of the brand in a foreign market. American Craft
Spirits are the embodiment of the American spirit. With hard work, quality American agricultural produce
and a drive for excellence, these small distilleries are able to offer a world-class product that resonates
with its consumer. Global Craft developed and employs best beer practices, utilizing a customized
temperature controlled logistics system, delivering beer from the brewery to a foreign market in superb
condition.

For more information on Global Craft or its producers please visit globalcraft.com, or email
info@globalcraft.com.
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++» Supermarket Trade Show (February 13-15, 2013) Tokyo, Japan: This annual show introduces consumer
oriented products to supermarket buyers and food retailers in Japan. In 2012, Supermarket Trade Show
attracted over 1,130 exhibitors and over 81,000 trade only visitors. In the USA Pavilion, 24 exhibitors
reported 12-month projected sales of nearly $8 million, $420,000 in on-site sales, displayed 158 products,
and made 508 business contacts. Best market prospects include meat, poultry, cheese, ice cream, candies
and olive oil.

+» FOODEX (March 5-8, 2013) Tokyo, Japan: FOODEX 2013 is Asia’s largest food trade show. This event
provides an exciting venue and atmosphere to showcase products to thousands of new and existing buyers
from food and beverage industry sectors of Japan and neighboring Asian food markets. FOODEX 2012
attracted over 2,400 exhibitors and over 75,000 trade-only visitors. Inthe USA Pavilion, 65 exhibitors
reported 12-month projected sales of nearly $14.5million, $153,000 in on-site, displayed 420 products, and
made over 290 business contacts. Best market prospects include seafood, sauce, snacks, confectionery,
cheese, sausage, fresh and processed fruits & vegetables, nuts, beef and pork cuts and rice.

+» AAHAR (March 14-18, 2013) New Delhi, India: AAHAR, now approaching its 28th edition, is the premier
food and food equipment trade show in India. The event attracts approximately 565 exhibitors and more
than 22,000 trade visitors. The USA Pavilion at AAHAR 2012 featured 14 exhibitors who introduced 71
products, met 195 serious contacts, and reported 12-month projected sales of just over $2 million.
Exhibitors also benefited from a market briefing and a trade reception. While this government-run show
typically does not begin organizing the show until a few months out, it continues to be the largest food
show in India and many local importers visit the show. The SCS Group will once again be organizing the
USA Pavilion at the upcoming edition.

¢+ Food Ingredients China (FIC) (March 26-28, 2013) Shanghai: The largest show on the food additives &
ingredients industry in China, the annual FIC China attracts major food processors from Asia. The



http://smts.jp/english/
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attendance of over 1,000 exhibitors from more than 20 countries builds a strong and reliable platform from
which to access the Chinese market. In the USA pavilion, 38 exhibitors reported 12-month projected sales
of $7 million, $230,000 in on-site sales, displayed 254 products, and made 683 business contacts. Best
product prospects include acidulants, amino acids, bakery products, colors, dairy products, emulsifiers,
enzymes, fat replacers, functional foods, gums, minerals, nutraceuticals, proteins, salt replacers, starches,
and vitamins.

EUROPE

++» BioFach (Feb. 13-16, 2013) Nuremberg, Germany: Held annually in Nuremberg, Germany, this event is the
world’s largest strictly organic trade fair. BioFach 2012 featured 2,420 exhibitors and 40,315 visitors from
130 countries. The USA Pavilion had 27 exhibitors which featured approximately 200 products. U.S.
exhibitors reported making 315 serious contacts which resulted in on-site sales of $295,000 and 12-month
projected sales of $10.9 million. With the U.S.-EU Organic Equivalence Arrangement which entered into
force in June 2012, there are more opportunities than ever for U.S. organic companies to expand into the
global markets (www.fas.usda.gov/organictrade).

«+ IFE London (March 17-20, 2013) United Kingdom: This event, held biennially in London, is the United
Kingdom’s largest and most respected food and drink trade event. Over 1,100 suppliers, distributors,
manufacturers and brand owners from around the globe will be present to showcase their latest products.
At IFE London 2011, 19 companies participated in the USA Pavilion, introducing approximately 115
products. U.S. exhibitors reported making about 350 serious contacts which resulted in on-site sales of
$469,000 and 12-month projected sales of $1.9 million.

MEXICO

«» ANTAD (March 13-15, 2013) Guadalajara, Mexico: ANTAD is the largest food and retail show in Mexico.
ANTAD 2012 welcomed over 30,000 trade visitors and 1,800 exhibitors. A total of 43 U.S. companies
participated in the USA Pavilion and reported $9 million in 12-month projected sales. The U.S. companies
made 60 serious contacts and introduced 50 products to the participants. Best market prospects include
frozen chicken legs, powdered drinks, salad dressings, syrup, peach halves and dehydrated fruit, snacks,
color chips, and vodka.
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A Guidance for Industry: What You Need To Know About Registration of Food Facilities; Small Entity
Compliance Guide, available at:

http://www.fda.gov/Food/GuidanceComplianceRegulatorylnformation/GuidanceDocuments/FoodDefenseandE
mergencyResponse/ucm331957.htm

A Guidance for Industry: Questions and Answers Regarding Food Facility Registration (Fifth Edition),
available at:
http://www.fda.gov/Food/GuidanceComplianceRegulatorylnformation/GuidanceDocuments/FoodDefenseandE
mergencyResponse/ucm331959.htm
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